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PHILIP MORRIS U.S A. 

Inter Office Correspondence 
TO: Bob Ferrin DATE: November 17, 1994 

FROM: Wendy Marin [jj 

( 

SUBJECT: Detroit Success! The Show for Women 


OVERVIEW 

This provides a recommendation not to participate next year in the Detroit Success! 
The Show for Women, which is similar to the Southern Women's Shows we 
currently participate in. This also recommends looking into two other shows 
owned by the same company that take place in key Virginia Slims markets . 


SITUATION ANALYSIS 

P ETTO TSHQW 

This year was the first year that Success! The Show for Women ran in the Detroit 
market Attendance was much lower than the 15,000 attendees that were expected. 
Paid attendance was 6,800 and unpaid was 3,200. The cost to participate in the 
show is approximately the same as that of the Southern Women's Show whose 
average attendance is about 29,000. Thus, the cost per booth attendee is much 
higher with a difference of $7.65 (Detroit $12.57 vs. SWS $4.92). 

From my visit to the show I could see that the lower than expected attendance was 
probably due to the signage restrictions enforced by the show hall, as well as, the 
location. The only exterior signage was the marquis, which was nowhere near the 
show. The building held two shows simultaneously with the women’s show 
having the more obscure location. Without signage the show was very difficult to 
find. 

The show interior was professional, however, it lacked excitement and "biggness" 
you feel at The Southern Women's Shows. 

OTHE R SHOWS 

Through discussions with the show owner I learned of other opportunities we 
should explore. They have another show in Chicago that has been in existence two 
years whose total attendance was 18,000 in 1994. At this show they allow 
smoking in the lobby (where we could set up a booth). Selling and sampling are 
also allowed. 

In addition, they have a show in New Orleans that will make its 1 first appearance in 
May. The show is tentatively scheduled due to another opportunity which is being 
explored. (The company is considering doing a Mall Tour in 20 cities with the help 
of one of the "Big Three” automobile companies.) 


Source: https://www.industrydocuments.ucsf.edu/docs/tlxn0004 
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RECOMMENDATION 

Although the Detroit show allows smoking, sampling, and selling cigarettes, the 
low attendance, idle high cost to participate on a per consumer reached basis and the 
"small "show feeling lead me to recommend that we do not participate in the Detroit 
Show. 

However, I do recommend a PM representative attend both the Chicago and New 
Orleans show (if it materializes) because they are both key markets where smoking, 
sampling and cigarette sales are allowed. The Chicago show has a history of high 
attendance and growth. Additionally, I will follow-up and advise you of the Mall 
Tour as details become available. 


NEXT STEPS 

February 17-19 Attend Chicago Show 

May 5-7 Attend New Orleans Show 

cc: 

M. Marcisak 
E. Moore 
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Source: https://www.industrydocuments.ucsf.edu/docs/tlxn0004 
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